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AFTERWARD



PARTICIPANT BENEFITS

• “We’re not a giant company, so an award from OSHA and NIOSH is meaningful.”

• “Being selected was a huge boost to our credibility.”

• “The press releases provided leads, including paying clients.”

• “Since the challenge, we’ve sold out of product.”



PARTICIPANT BENEFITS

• “For early-stage companies, the validation is huge.”

• “It was really great meeting these other companies. We’ve stayed in touch with each other.”

• “Recognition is a big feather for us.”



PARTICIPANT BENEFITS

• “We got a lot of calls afterwards.”

• “The government gave us this third-party validation.”

• “To get that many ‘government players’ into one room would have taken us a year and cost 

about $100,000.”



SUGGESTED INCENTIVES

• Help navigating the government procurement system.

• Lists of companies that are champions of hearing protection and companies we know that are 

seeking noise safety solutions.

• Lists of companies that have noise-related pain points (OSHA citations, workplace incidents, 

etc.).

• More access to NIOSH/OSHA labs, tools, and researchers.


